
 
 

SENIOR MERCHANDISER, LONDON 

Department – Raey 

Reporting to the Creative Director 

 

THE BRAND 

MATCHESFASHION.COM is the global luxury-shopping destination for men and women, bringing 

together a modern edit of over 400 established and emerging designers. Experience 

MATCHESFASHION.COM online, in its London stores and at No.23, our private-shopping 

townhouse. With over 25 years in luxury fashion, we deliver to over 190 countries and offer 24/7 

advice through MyStylist, our dedicated fashion-concierge team. 

THE ROLE 

 

To support the Raey Creative Director to develop and deliver the brand strategy for Raey’s growth in 

both the short and the long term. 

 

The Successful candidate will be experienced in traditional retail merchandising, with a creative 

attitude to merchandising, ideally with some experience of merchandising branded product also. Their 

approach must be rooted in these skills but with a flexible attitude to merchandising ready to adapt to 

the evolving needs of this quickly developing department. 

 

 

THE RESPONSIBILITIES 

 

 Using a strong understanding of the importance of, and how to apply analysis, to develop 

short term and long term plans for the growth of the department – in line with company plans.    

These plans should cover all channels to market, all territories, broken down to product, then 

category level at weekly splits.    These plans will all build back  to form one full plan for the 

department – generating open-to-buy, in depth product range plans, buy depths and therefore 

creating a comprehensive shape of the future of the brand. 

 Work closely with the CD to grow these plans to develop 5 year plan, including all new 

product launches and associated costs, forecast sales and intake values and ensure profit 

forecasts in line with company plans.    You are responsible with the CD for driving these 

plans through to fruition. 

 These plans should have been developed only after extensive analysis of, history, option 

count, MATCHESFASHON.com current trading, previous missed opportunities, lessons 

learnt, sizing, shape, product end use, pricing, colour, trends, buyer’s instincts, supplier 

performance, channel performance, territory performance, events, competition, etc. 

 Alongside the seasonal plans, you must be reviewing and trading on a weekly basis. In 

constant conversations with CD regarding all aspects of the department e.g. Continuity lines 

to ensure these are potentialised, stock control, sales analysis which is quickly reacted to, 

resulting in new stock requirements e.g. Holding stock, pulling stock forward, phasing stock 

throughout season, reprices, cancellations, monitoring returns, placing repeat orders, new 

product opportunities, new colour opportunities etc.  Then, from this trading, re-forecasting 

sales showing growth, opportunities and generating new in-season open-to-buy.  

 Monitoring price architecture and strategy, controlling margin and markdowns. 

 Plan in and prepare full strategies for new product launches within 5 year ( ongoing ) plan, 

shaping how the brand will look, what costs will be incurred and margin returns etc. e.g. 

Shoes, bags, jewellery… 

 Monitoring department delivery schedule and critical path – ensuring this changing 

information is reflected in department forecasts. 

 Working closely with suppliers to ensure they are aware of the brands long term plans and 

their place within that, ensuing our commitment shows as a return in margin. 



 
 Working with CD on departmental budgets, including all sales forecasting, raw materials and 

sampling cost forecasting, travel and costs, building long term Profit & Loss forecasts. 

 As a predominantly CMT brand, we have a lot of raw materials, these must be tracked, 

monitored and written off if and when appropriate to ensure no goods are wasted / lost etc. 

 Prepare plans and strategies for all special projects happening within the brand. 

 Constantly reviewing online presence & designer listing page to ensure we are maximising 

potential via our web visibility.  

 Monitor competitor activity 

 Manage, recruit, train & supervise junior staff 

 

 

Essential Skills and Experience  

 

 Educated to a degree level, with at least 5 years’ experience in retail merchandising 

 Strong skills in Excel & Powerpoint  etc 

 Excellent team working and communication skills 

 A self-starter with excellent organisation, communication and prioritisation skills 

 

 

From the moment you join our team we aspire to make your employment experience an 

engaging and memorable one. 

 

If you are energetic, hardworking and thrive in a collaborative and fast-paced environment, 

then please apply with a CV and covering letter stating your salary details and notice period. 


